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Responsible Packaging: Guidelines and Best Practices for the Organic Sector

When: January 26,-3 PM Eastern Time (11 ANNoon Pacific Time) Length: 1 hour
Cost: $25 for OTA and FTSLA membé¥sintroductory discount (50% off regular price)
Register: Online athttps://ftsla.webex.com/mw0306l/mywebex/default.do?siteurl=ftsla
Contact Melissa Schweisguth at FTSLA, msi@ftsla.org, with anguestions or needs
Please register early. Space limited to 50 participants.

Why attend? Packaging is necessary to ensure product quality and safety from farm to
consumer. Yet, it adds ecological, social and financial costs, imgadmpanies, the
environment and consumer perception. Responsible packaging is becoming an
increasingly important and growing area, bringing many opportunities, questions and
challenges, as well as the development of guidelines and metrics to assessgped.

This engaging webinar with industry experts and an interactive Q&A will provide
valuable insights to advance responsible packaging in your business and engage in
industry efforts to develop shared standards and metrics that optimize success and
impact. DonOt miss out!

Learning Objectives: We'll address these areas to empower you for successful action:

1. Business case for responsible packaging

2. Guidelines & principles in an organic context

3. Metrics and tools for evaluating materials and design strest

4. Assessing complete packaging systems, from retail unit to distribution pallet

5. Best practice examples and guidance from organic industry peers

6. Opportunities to shape shared industry guidelines for responsible packaging
Agenda

1. FTSLA welcome and intiductions (5 min)
a. FTSLA (Melissa SchweisguthDTA (Tessa Young)
2. Business Case & Organariented Guidelines (Tom Wright) (20 min)
a. Business Case for responsible packaging
b. Characterizing responsible packagiRgundations, Principlesuidelines
c. Developing oganic industry guidelines: how interested parties can engage
d. Key resources for more information
3. What companies are doing (15 miBurt's Bees (Robert Combs)
a. Best practice examples/success storied of materials selection and design
optimization from retailnit to pallet configuration
b. Engaging and educating suppliers, customers and consumers
c. Recommended resources
4. Attendee Q&A/Discussion with panelists, and facilitated discussion about
packaging guidelines & metrics for the organic industry (20 min)



Speakers

* Melissa Schweisguth, Dir. Membership Development & Education, FTSLA
o Melissa is responsible for FTSLA's education programs, helping leadership
oriented organic food businesses across the supply chain measure and manage
sustainability performance and @dop innovative, collaborative practices.

* Tessa Young, Member Services Manager, Organic Trade Association
o Tessa oversees OTA's member communities and member benefit programs.
As the Staff Liaison to OTAOs Sustainability Practices Forum she helps to
connet over 375 organic companies interested in sustainability. She has an
MBA in Organizational and Environmental Sustainability (OGreen MBAOQ)
from Antioch University New England.

* Tom Wright, SustanableBizness.com

o Tom Wright has worked in the natural andamig foods industry for over 35
years and currently consults on sustainability practices. Since 2002, he has
worked with Whole Foods Markets to develop several OgreenO initiatives,
launching their OGreen MissionO branded program as the umbrella for this
work. Key projects to date include -@ite solar, a collaboration between WRI
and Whole Foods that created the largest private wind REC purchase at that
time (2005), Otrash auditsO and waste reduction programs, regional industrial
scale compost systems, proting reuseable bags and eliminating plastic
bags. Current projects include sustainable packaging,-gmorsupply chain
initiative, green accounting and elii@racy programs for leadership. Prior to
his current work, he worked as a national brandsahels manager for 28
years, with natural and specialty companies including Mills, R.W. KnudsenOs,
Crystal Geyser Water Co., Seventh Generation, and the Perrier Group. He has
a B.A. in Economics from UC San Diego and an M.A. in Holistic Studies
(EcologicalEconomics) from John F. Kennedy University.

* Robert Combs, Sr. Packaging Engineer, Burt's Bees

o Robert Combs, has over 18 years of experience in packaging. He leads the
packaging design department at BurtOs Bees and is responsible for global
packaging acrasall brands. Under RobertOs leadership BurtOs Bees has made
many sustainable advancements including eliminating PVC shrink film from
all primary packaging, increasing the PCR percentage to over 80% in all non
OTC bottles and launching flexible tubes méaen HDPE with 50% PCR
HDPE.One of RobertOs most noted accomplishments has been writing and
launching a Global Packaging Standard, the companyOs road map to selecting
sustainable packaging materials and processes. Prior to BurtOs Bees, RobertOs
packagingexperience has included work at Schetitigugh Health Care,
Playtex Products, Perrigo Company, Marketing Specialties, and Hoffbmann
Roche.



