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Goal: Accelerating the market shift towards
truly sustainable products.

How do we authentically communicate what
we are trying to do and the values behind it
to the people who buy our products?
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2 THE STX SINS OF
7 GREENWASHING

1) Hidden Trade-Off -Suggesting a product is "green" based on a single or narrow
set of environmental attributes without attention to other, perhaps more
important, environmental issues.

2) No Proof- Any environmental claim that cannot be substantiated by easily
accessible supporting information, or by a reliable third-party certification.

3) Vagueness -Any claim that is so poorly defined or broad that its real meaning is
likely to be misunderstood by the intended consumer.

4) Irrelevance-Making an environmental claim that may be truthful but is
unimportant and unhelpful for consumers seeking environmentally preferable
products.

5)Fibbing -Making environmental claims that are simply false.

6)The Lesser of 2 Evils— These are “green” claims that may be true within the
product category, but that risk distracting the consumer from the greater
environmental impacts of the category as a whole.

TerraChoice Environmental Marketing Inc. Survey 2007
www.terrachoice.org
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Federal Trade Commission
Guides to the Use of Environmental
Marketing Claims

The guides outline general principles for all
environmental marketing claims and provide
specifics about certain green claims, such as
degradable, biodegradable, compostable
recyclable, recycled content, refillable,
sustainable, and renewable.

Recent meetings:

»January 2008 Carbon Offsets and RECS
» April 2008 Green Packaging

http://www.ftc.gov/bcp/workshops/packaging/index.shtml




Regular reporting and transparency with stakeholders,
employees, customers and community

“We assessed where we were in terms of sustainability—and how
we could get where we wanted to go—we decided to produce
our first comprehensive sustainability report....an accurate and
complete overview of our sustainability performance over the
last 2 years.” -Frontier Natural Products Cooperative

Think and talk about sustainability as a journey

“We realize that when doing business it may not be possible to
reach 100% sustainability. However, we want to reduce our
unsustainable practices to the absolute minimum and find ways
of compensating for areas where we cannot achieve total
sustainability.” -Nature’s Path website



Move from self assessment towards
3" party verification

Self assessment and reporting- Measurement is key to combating
“greenwashing”. Use researched industry standard metrics (Global
Reporting Initiative, Greenhouse Gas Protocol, etc) review industry
reports (i.e. Green Mountain coffee, Clif Bar, etc).

Voluntary industry benchmarking group (FTSLA, B Corp, BALLE, Co-op
America, EPA climate registry)

Third party audit (ISO 14000, Global Reporting Initiative)

Certification for general sustainability practices or specific focus like
organic, labor, green building, etc. (Oregon Tilth, Fair Deal, LEED,
Forest Stewardship Council)
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Evaluating the credibility of
voluntary standards and labels

ISEAL Alliance Codes of Good Practice for Environmental
and Social Standards http://www.isealalliance.org/

American National Standards Institute
http://www.ansi.org/




Will the future hold multiple label

proliferation or catch all sustainability
labels?
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For more information, go to:

www.ftsla.org

Natalie Reitman-White

nwhite@organicgrown.com
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